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1. Executive Summary

Customer loyalty programs often fail to deliver maximum ROI due to fragmented data,
delayed insights, and lack of personalization. ThirdEye Data’s Agentic Al-based Customer
Loyalty Assistant addresses these issues by orchestrating Al agents to automate
customer insights, segmentation, and campaign design.

It empowers enterprises to reduce churn, personalize offers, and accelerate campaign
execution — all while minimizing dependence on technical teams.
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2. Industry Context & Business Drivers

Global loyalty programs are expected to surpass $200 billion in value by 2030, yet nearly 50% of
customers disengage within the first year. Key drivers pushing enterprises to modernize loyalty
programs include:

e Rising customer expectations for real-time personalization.

e Increasing competition in retail, travel, and banking loyalty schemes.

e High churn rates leading to significant revenue leakage.
e The growing importance of zero-party data for targeted engagement.

Traditional loyalty systems lack the agility to adapt to these drivers, making agentic Al
orchestration essential for next-generation customer engagement.
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3. Business Challenges

e Fragmented Data: Loyalty attributes scattered across platforms.

e Slow Analytics: Manual SQL and segmentation delays campaign launches.

e Generic Engagement: Campaigns fail to resonate with diverse member groups.
e Churn Blind Spots: No proactive detection of at-risk or disengaged members.

e High Dependence on Analysts: Marketing teams struggle to self-serve insights.
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4. Solution Approach
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ThirdEye Data's Agentic Al-based Loyalty Assistant leverages Al agents powered by LLMs, RAG,

and orchestration frameworks like LangChain. These agents collaborate to:

e Analyze loyalty datasets.

e Detect churn and engagement signals (KLICs).

o Generate executable SQL queries from natural language.

e Recommend personalized campaign strategies in real time.

This approach converts
faster decisions and hig
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oyalty management into a proactive, Al-driven ecosystem, enabling

ner customer engagement.
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4.1 Solution Architecture
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5. Core Capabilities in Depth

e Customer Data Insights: Deep profiling based on enrollment, tenure, spend, redemption, and
tier progression.

e Al-driven Campaign Recommendations: Context-aware suggestions for churn, winback, and
tier acceleration.

o Automated SQL Generation: From plain English to optimized, single-query SQL.

e Offer Analytics & Matching: Match members with “next best offers” in real time.

o Agentic Workflow Chaining: Autonomous orchestration of multi-step tasks.

e Zero-Party Data Utilization: Use declared preferences for hyper-personalized engagement.
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6. Business Value Delivered Across Functions

e Marketing: Reduce campaign planning cycles by 70%, launch hyper-targeted initiatives.

e Customer Retention: Prevent churn with proactive interventions, improving retention by
15-20%.

e Revenue: Increase loyalty program ROl by 20-25% with precise targeting.

e Operations: Reduce analyst workload by 60-70% through automation.

e Customer Experience: Achieve 30% uplift in engagement with personalized campaigns.
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7. Real-World Impact & Benchmarked Results

e A leading airline achieved 18% churn reduction in 3 months.
e A retail chain improved campaign ROl by 22% using agentic Al orchestration.

e A global bank cut campaign design time from 5 days to under 1 hour.
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8. Technologies Powering the Solution

e Al Stack: LLMs, embeddings, RAG pipelines.

o Agentic Orchestration: LangChain, LangGraph. /A
o Data Platforms: Snowflake, cloud-native warehouses.
e Deployment: Cloud-native (AWS, GCP, Azure) or enterprise IT. 3
o Ul: Streamlit demo interface, extensible to CRM and campaign aws
b
systems. §‘°§

ThirdEye Data | © Copyright 2025




% THIRDEYE

See It in Action

Experience the Agentic Al-based Loyalty Assistant in a live demo
and interact with the solution.

Book Your Demo
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https://thirdeyedata.ai/agentic-ai-based-customer-loyalty-assistant/#seedemo

